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1994, 108 Stat. 3209, known as the Department of Agri-
culture Reorganization Act of 1994. For complete classi-
fication of title II to the Code, see Short Title note set 
out under section 6901 of this title and Tables. 

§ 7014. Termination of authority 

(a) In general 

Subject to subsection (b) of this section, the 
authority delegated to the Secretary by this 
chapter to reorganize the Department shall ter-
minate on the date that is 2 years after October 
13, 1994. 

(b) Functions 

Subsection (a) of this section shall not affect— 
(1) the authority of the Secretary to con-

tinue to carry out a function that the Sec-
retary performs on the date that is 2 years 
after October 13, 1994; 

(2) the authority delegated to the Secretary 
under Reorganization Plan No. 2 of 1953 (5 
U.S.C. App.; 7 U.S.C. 2201 note); 

(3) the authority of an agency, office, officer, 
or employee of the Department to continue to 
perform all functions delegated or assigned to 
the entity or person as of that termination 
date; or 

(4) the authority of the Secretary to estab-
lish in the Department the position of Under 
Secretary of Agriculture for Marketing and 
Regulatory Programs under section 7005 of 
this title. 

(Pub. L. 103–354, title II, § 296, Oct. 13, 1994, 108 
Stat. 3238; Pub. L. 105–277, div. A, title I, § 101(a) 
[title X, § 1001(4)], Oct. 21, 1998, 112 Stat. 2681, 
2681–42.) 

REFERENCES IN TEXT 

This chapter, referred to in subsec. (a), was in the 
original ‘‘this title’’, meaning title II of Pub. L. 103–354, 
Oct. 13, 1994, 108 Stat. 3209, known as the Department of 
Agriculture Reorganization Act of 1994. For complete 
classification of title II to the Code, see Short Title 
note set out under section 6901 of this title and Tables. 

Reorganization Plan No. 2 of 1953, referred to in sub-
sec. (b)(2), is Reorg. Plan No. 2 of 1953, June 4, 1953, 18 
F.R. 3219, 67 Stat. 633, as amended, which is set out as 
a note under section 2201 of this title. 

AMENDMENTS 

1998—Subsec. (b)(4). Pub. L. 105–277 added par. (4). 
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CHAPTER REFERRED TO IN OTHER SECTIONS 

This chapter is referred to in section 7401 of this title. 

§ 7101. Findings and declaration of policy 

(a) Findings 

Congress finds that— 
(1) sheep and sheep products are important 

goods; 
(2) the production of sheep and sheep prod-

ucts play a significant role in the economy of 
the United States in that sheep and sheep 
products are produced throughout the United 
States and used by millions of people through-
out the United States and foreign countries; 

(3) sheep and sheep products must be high 
quality, readily available, handled properly, 
and marketed efficiently to ensure that con-
sumers have an adequate supply of sheep prod-
ucts; 

(4) the maintenance and expansion of exist-
ing markets and development of new markets 
for sheep and sheep products are vital to the 
welfare of sheep producers and persons con-
cerned with marketing, using, and producing 
sheep and sheep products, as well as to the 
general economy of the United States, and 
necessary to ensure the ready availability and 
efficient marketing of sheep and sheep prod-
ucts; 

(5) there exist established State organiza-
tions conducting sheep and sheep product pro-
motion, research, and industry and consumer 
education programs that are invaluable to the 
efforts of promoting the consumption of sheep 
and sheep products; 

(6) the cooperative development, financing, 
and implementation of a coordinated national 
program of sheep and sheep product pro-


